
     Agenda Item No. 12A 
          February 10, 2026 

 
TO: Honorable Mayor and City Council Members 
 Attention:  Savita Chaudhary, City Manager 
 
FROM: GeorgeAnne Meggers-Smith, Assistant City Manager 

(Staff contact: GeorgeAnne Meggers-Smith (707) 449-5651) 
 
SUBJECT: PRESENTATION OF VOTER SURVEY RESULTS REGARDING A GENERAL 

PURPOSE TRANSACTION AND USE TAX (SALES TAX) AND BUSINESS 
LICENSE TAX MODERNIZATION AND RESOLUTION DIRECTING THE CITY 
MANAGER TO MOVE FORWARD WITH PUBLIC EDUCATION IN 
ANTICIPATION OF PLACING A SALES TAX MEASURE ON THE NOVEMBER 
2026 GENERAL ELECTION BALLOT 

 
 
ACTION FOR CONSIDERATION: 

Receive a presentation on the results of the voter survey and provide direction to move forward 
with public education and placing a General Purpose Transaction and Use Tax (“Sales Tax”) and 
Business License Tax on the November 2026 general election ballot. 

RECOMMENDATION: 
 
Receive the presentation on the voter survey results, open discussion,  and adopt the attached 
resolution to: 
 

1. Direct staff to proceed with public education efforts regarding the City’s fiscal condition, 
service levels, and revenue needs, consistent with applicable California law governing 
public agency communications in anticipation of placing a General Purpose Transactions 
and Use Tax (“sales tax”) measure on the November 2026 General Election ballot for voter 
consideration, subject to final ballot language, ordinances, and resolutions required by 
law; and 
 

2. Decline to move forward at this time with modernization or updates to the Business 
License Tax (“BLT”), and direct staff to return to the City Council with analysis and options 
at a later date, if requested by the Council. 

 
BACKGROUND: 
 
At the September 9, 2025, City Council meeting, Council received a presentation and authorized 
a Request for Proposals (RFP) for voter opinion and public education services for potential 
increases to the sales tax, transient occupancy tax (TOT), and BLT modernization.   
 
At the November 3, 2025, Special Meeting of the City Council, Council directed the City Manager 
to negotiate and execute an agreement for the previously mentioned services with Probolsky 
Research and William Berry Campaigns.  During the contract negotiations period, staff 
determined that an increase to the TOT was not fiscally practical and requested that the 
consultants not include questions relating to TOT in the survey. 
DISCUSSION: 
 



Probolsky Research conducted a statistically valid survey of 400 likely Vacaville voters to gather 
feedback on residents’ views of City services and local government, as well as their support for 
or opposition to a proposed one-cent increase to the sales tax and the modernization and increase 
of the BLT. 
 
Vacaville currently has the lowest tax rate in the County at 8.125%. Under state law, the county’s 
sales tax rate is capped at 9.75%, leaving 1.625% of potential local tax capacity. This cap was 
temporarily increased from 9.25% to 9.75% in 2024 through the passage of AB 3259.  However, 
the cap will revert to 9.25% for any new tax initiative not approved by January 2029. The City has 
a very limited opportunity to capture this revenue stream for local use before it may be taken by 
overlapping county or other regional agencies. 
 
Probolsky Research will present a summary of their findings based on the results of the voter 
survey.   
 
A key finding of the survey is that voters have a high level of satisfaction with the services currently 
being provided by the City, including the following: 

• 97.5% rated the overall quality of life in Vacaville as good or fair 
• 87% are satisfied with the services provided by the Fire Department 
• 74% are satisfied with the services provided by the Police Department 
• 82% are satisfied with the services provided by the Parks and Recreation Department 
• 68% are satisfied with the services provided by the Public Works Department 

 
Voters also shared what they feel are the most important issues facing Vacaville today.  Those 
issues include: 

• Overpopulation/controlling growth/development 
• Housing affordability/availability 
• Public safety/drugs/crime 
• Government 
• Infrastructure/transportation/traffic/roads 

The survey showed that voters are more likely to be supportive of a sales tax measure knowing 
every dollar from the sales tax measure would stay in Vacaville and cannot be taken by the 
state or the county.  Voters are also more likely to be supportive of a tax measure that includes 
a citizens' oversight committee, independent financial audits, and annual reports. The Oversight 
Committee will ensure that the tax revenues are spent as intended by Vacaville voters. 

If the City Council chooses to move forward with a tax measure, the City will launch community 
education and outreach to provide voters clear, factual information regarding the City’s fiscal 
condition, service levels, and revenue needs, consistent with applicable California law governing 
public agency communications. . The City’s public outreach regarding the ballot measure will be 
limited to activities permitted under California law, including Proposition 218. Such outreach may 
include community meetings, informational materials, and other neutral, factual efforts intended 
to inform the public, and will not include advocacy for or against the measure. 

Probolsky research will also present information on updating the BLT.  Survey results showed 
that voters were less likely to support this measure.  Accordingly, staff will bring forward 
proposed administrative changes to the Business License Tax ordinance for Council 
consideration in April/May, independent of any tax measure. 



ENVIRONMENTAL IMPACT: 
 
This action is exempt from the California Environmental Quality Act (CEQA) because it is not a 
project which has a potential for resulting in either a direct physical change in the environment, 
or a reasonably foreseeable indirect physical change in the environment, pursuant to CEQA 
Guideline Section 15378. 

FISCAL IMPACT: 
 
Amount Requested: No additional funds are requested. 
 
Funding Source: General Fund (1001) 
 
Budget Distribution: The budget for this agreement is included in the FY 2025-26 operating budget 
for Non-Departmental (1001.01.0101.671)  
 
ALTERNATIVES: 
 
The Council could choose not to move forward with public education and placing a sales tax 
measure on the general election ballot in November 2026.  This is not recommended as the City 
has a structural budget deficit that it’s trying to solve, and a one-cent sales tax would provide 
approximately $28 million of additional revenue annually for the General Fund. 
 
STRATEGIC PLAN GOAL/INITIATIVE:  
 
Goal #1 – Ensure Public Safety 
 
Goal #2 – Strengthen the Local Economy 
 
Goal #3 – Protect Vacaville’s Quality of Life 
 
Goal #4 – Maintain Effective and Efficient Services 
 
Goal #5 – Promote Community Engagement and Increased Equity and Inclusion 
 
LEVINE ACT:  No 
 
ATTACHMENTS: 
 
Attachment 1: Probolsky Research Executive Summary of Voter Survey Results 
 
  



RESOLUTION NO. 2026- 
 

RESOLUTION OF THE CITY COUNCIL OF THE CITY OF VACAVILLE 
DIRECTING THE CITY MANAGER TO MOVE FORWARD WITH PUBLIC EDUCATION IN 

ANTICIPATION OF PLACING A SALES TAX MEASURE ON THE NOVEMBER 2026 
GENERAL ELECTION BALLOT 

 
WHEREAS, the City of Vacaville is a full-service city, equipped with its own City-run 

police, fire, parks and recreation, community development, economic development, public works 
and water utility services; and 
 

WHEREAS, the City is facing a structural budget deficit that it is trying to solve; and 
 

WHEREAS, the City’s five-year forecast anticipates the gap between expenses and 
revenues to be nearly $9 million annually even with cost-saving measures implemented across 
departments; and 
 

WHEREAS, at the November 3, 2025 City Council meeting, Council authorized the City 
Manager to negotiate and execute an agreement for public outreach services for local municipal 
election ballot measures; and 
 

WHEREAS, the Consultant Probolsky Research has completed a statistically valid 
survey of 400 likely voters ; and 
 

WHEREAS, the survey results showed that voters were less likely to support the 
Business License Tax measure.; and 
 

WHEREAS, the survey results showed a good support for the General Transaction and 
Use Tax (Sales Tax) ;   
 

NOW, THEREFORE, BE IT RESOLVED by the City Council of the City of Vacaville that 
the City Council does hereby authorize the City Manager, or authorized designee, to move 
forward with public education in anticipation of placing the sales tax measure on the November 
2026 general election ballot. 
 

I HEREBY CERTIFY that the foregoing resolution was introduced and passed at a 
special meeting of the City Council of the City of Vacaville, held on the 10th day of February 
2026, by the following vote: 

 
AYES: 

NOES: 

ABSENT: 

ATTEST: 
 
___________________________________ 
Michelle A. Thornbrugh, City Clerk 
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City of Vacaville – Tax Measures Survey 2025
Survey Methodology*

Survey Details

Mode Phone (landline and mobile)

Online (email and text to web)

Language English and Spanish

Length 20 minutes

Target

Respondents

City of Vacaville likely 2026 General Election voters

Survey Fielding December 17 – 22, 2025

Margin of Error +/-5%

Survey

Participants

400

Sample

The sample was developed from the voter files originally 

compiled by the Solano County Registrar of Voters. We 

matched the demographics of City of Vacaville likely 2026 

General Election voters.

Data Collection Explained

Interviews were conducted with live interviewers by phone 

(36%) and online survey methods (64%). Phone 

participants were interviewed through landline (35%) and 

mobile (65%) calls. Online participants were invited by 

email (42%) and text message (58%) to access the survey 

by computer, tablet, or smart phone.

Respondents in all modes chose their preferred language, 

English (93%) and Spanish (7%).

Security measures precluded individuals from completing 

the survey more than once.

Probolsky Research is a Latina- and woman-owned market and opinion research 

firm with corporate, election, government, and non-profit clients. *Due to rounding, totals shown on charts may not add up to 100%
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Overpopulation stands out as the top-of-mind 
issue mentioned in Vacaville
Question 1:     In your own words, what do you feel is the most important issue facing Vacaville today?

[OPEN ENDED QUESTION]*

22.5%

13.8%

13.0%

7.8%

7.5%

7.3%

7.0%

3.5%

3.0%

3.0%

2.8%

2.5%

1.8%

1.5%

1.5%

1.0%

0.8%

Overpopulation/controlling growth/development

Housing affordability/availability

Public safety/drugs/crime

Government

Infrastructure/transportation /traffic/roads

Inflation/high cost of living

Homelessness

Quality of life/accessibility/City character

Education/schools/higher education

BESS facilities location/safety concerns

Jobs/economy

Moral issues

Environmental issues (farmland/open spaces)

Taxes

Other

Nothing/no issues

Unsure

*Open-ended responses reflect what is top of mind for voters without prompts.



77.5%

20.0%

2.5%

Good Fair Poor

3

98% rate the overall quality of life in Vacaville as 
good or fair
Question 2:     How would you rate the overall quality of life in Vacaville?

97.5%
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76% are satisfied with the job the City is doing 
providing services to residents
Question 3:     Are you satisfied or unsatisfied with the job the City of Vacaville is doing in providing services to residents?

76.0%

20.5%

3.5%

Satisfied Unsatisfied Unsure
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87% are satisfied with the services provided by the 
Fire Department
Question 4:     Are you satisfied or unsatisfied with the firefighting, ambulances, and emergency services and response times provided by the City of Vacaville Fire Department?

87.0%

2.8%

10.3%

Satisfied Unsatisfied Unsure
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74% are satisfied with the services provided by the 
Police Department
Question 5:     Are you satisfied or unsatisfied with the police and 911 emergency response times provided by the City of Vacaville Police Department?

74.0%

7.8%

18.3%

Satisfied Unsatisfied Unsure
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68% are satisfied with the services provided by the 
Public Works Department
Question 6:     Are you satisfied or unsatisfied with the street and tree maintenance, street sweeping, streetlights, and stormwater/drainage services provided by the City of Vacaville 

Public Works Department?

68.3%

30.8%

1.0%

Satisfied Unsatisfied Unsure
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82% are satisfied with the services provided by the 
Parks and Recreation Department
Question 7:     Are you satisfied or unsatisfied with the parks, open space and trails, recreation facilities, and programs, including City events like Merriment on Main, provided by the 

City of Vacaville Parks and Recreation Department?

82.3%

15.5%

2.3%

Satisfied Unsatisfied Unsure
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46% are satisfied with the City's efforts to prepare 
for emergencies 
Question 8:     Are you satisfied or unsatisfied with the City's efforts to prepare for emergencies like earthquakes, floods, and wildfires?

46.0%

18.5%

35.5%

Satisfied Unsatisfied Unsure
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42% agree that the City manages taxpayer money 
responsibly 
Question 9:     Agree or disagree: The City manages taxpayer money responsibly

42.3%

36.5%

21.3%

Agree Disagree Unsure
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Question 10:     Agree or disagree: The City is transparent in how it operates and spends taxpayer money

33.3%

41.5%

25.3%

Agree Disagree Unsure

42% disagree that the City is transparent in how it 
operates and spends taxpayer money
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Question 11:     Agree or disagree: It's smarter to pay for needed infrastructure improvements like repairing roads and building recreation and other facilities today, because the cost 

will only go up in the future

88.0%

9.5%

2.5%

Agree Disagree Unsure

88% agree that it’s smarter to pay now for infrastructure 
improvements because the cost will go up in the future 
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Residents are divided and largely unsure about the 
City’s budget situation
Question 12:     Agree or disagree: The City of Vacaville is facing a budget deficit even after making cuts and requires new revenue to continue providing the current level of services

27.0%

35.5% 37.5%

Agree Disagree Unsure
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Managing development, providing effective public safety, and 
responding to homelessness are the most important issues for 
voters
Question 13:     Now we have a list of issues that may be relevant to residents of Vacaville. Please select all the ones that are very important to you personally.

66.3%

62.3%

59.0%

58.0%

57.3%

54.8%

50.3%

47.5%

45.3%

42.0%

41.8%

27.0%

15.3%

0.8%

0.5%

Managing growth and development

Providing effective public safety, including 911 emergency medical/Police/Fire response

Responding to homelessness

Keeping local taxes low

Maintaining streets and crosswalks

Managing city finances

Improving traffic flow

Maintaining parks and recreation facilities

Planning for housing availability and affordability

Providing programs and services for youth and seniors

Preparing for disasters like earthquakes, floods, and wildfires

Creating new open spaces and parks

Other

None of these

Unsure
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Question 14:     Thinking of the same list of issues, please select all the ones that you are personally satisfied with.

55.8%

48.8%

38.3%

29.3%

18.5%

17.5%

16.5%

14.8%

13.3%

12.8%

11.3%

10.0%

2.0%

8.3%

7.8%

Providing effective public safety, including 911 emergency medical/Police/Fire response

Maintaining parks and recreation facilities

Maintaining streets and crosswalks

Providing programs and services for youth and seniors

Creating new open spaces and parks

Preparing for disasters like earthquakes, floods, and wildfires

Keeping local taxes low

Managing growth and development

Responding to homelessness

Improving traffic flow

Managing city finances

Planning for housing availability and affordability

Other

None of these

Unsure

Voters are most satisfied with public safety 
services
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The largest gap between importance and satisfaction 
is in managing growth and development at 52%
Question 13:     Now we have a list of issues that may be relevant to residents of Vacaville. Please select all the ones that are very important to you personally.

Question 14:     Thinking of the same list of issues, please select all the ones that you are personally satisfied with.

66.3%

59.0%

54.8%

58.0%

50.3%

45.3%

41.8%

57.3%

42.0%

27.0%

62.3%

47.5%

14.8%

13.3%

11.3%

16.5%

12.8%

10.0%

17.5%

38.3%

29.3%

18.5%

55.8%

48.8%

Managing growth and development

Responding to homelessness

Managing city finances

Keeping local taxes low

Improving traffic flow

Planning for housing availability and affordability

Preparing for disasters like earthquakes, floods, and wildfires

Maintaining streets and crosswalks

Providing programs and services for youth and seniors

Creating new open spaces and parks

Providing effective public safety, including 911 emergency
medical/Police/Fire response

Maintaining parks and recreation facilities

Importance Satisfaction

51.5%

45.7%

43.5%

41.5%

37.5%

35.3%

24.3%

19.0%

12.7%

8.5%

6.5%

1.3%

Delta
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Initial vote: The measure has plurality support

Now please consider a ballot measure that could come before Vacaville voters next year. Please indicate if you would vote yes, or vote no.

Question 15:     Shall the citizens of Vacaville adopt a measure maintaining the City's financial stability and essential services—including 911 emergency response times; fire and 

ambulance protection; crime prevention; parks and recreation programs and facilities; safe, clean public spaces; supporting local businesses; repairing streets; and other general City 

services—by establishing a one-cent sales tax providing approximately twenty-eight million dollars annually, under local control with citizens oversight and annual audits including 

public reporting, until ended by voters?

46.5%

40.5%

13.0%

Vote yes Vote no Unsure
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59% are more likely to vote yes knowing every dollar from 
the sales tax would stay in Vacaville and can’t be taken by 
the state or the county
Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 18:     Every dollar generated for this sales tax measure would stay and be used in Vacaville and cannot be taken by the county or state. Does knowing this make you more 

likely to vote yes or more likely to vote no on the proposed sales tax measure?

59.3%
17.5%

17.8%

5.5%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

21.0%

36.4%

40.1%

2.5%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

59.6%

5.8%

7.7%

26.9%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

initially vote no

initially said unsure
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Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 19:     A large percentage of the sales tax revenue in Vacaville is paid by visitors, not residents. This means the residents get the benefit of taxes paid by people who don't 

live here. Does knowing this make you more likely to vote yes or more likely to vote no on the proposed sales tax measure?  

46.5%

28.3%

18.0%

7.3%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

17.3%

41.4%

38.3%

3.1%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

42.3%

19.2%

13.5%

25.0%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

47% are more likely to vote yes knowing that a large 
percentage of the sales tax revenue is paid by visitors

initially vote no

initially said unsure



20

Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 20:     This sales tax measure will require independent citizens oversight, mandatory financial audits, and yearly reports to the community to ensure the funds are spent as 

promised. Does knowing this make you more likely to vote yes or more likely to vote no on the proposed sales tax measure? 

52.0%

20.8%

20.3%

7.0%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

16.0%

37.7%

42.6%

3.7%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

42.3%

7.7%13.5%

36.5%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

52% are more likely to vote yes knowing the measure will 
require independent citizens oversight, mandatory financial 
audits, and yearly reports

initially vote no

initially said unsure



21

Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 21:     The City is operating under a budget deficit, and if the sales tax measure does not pass, the City will need to burn through emergency reserves in less than two years 

and eventually make major cuts to essential City programs and services to maintain fiscal stability. Does knowing this make you more likely to vote yes or more likely to vote no on 

the proposed sales tax measure? 

47.8%

19.8%

23.0%

9.5%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

11.1%

37.0%
49.4%

2.5%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

36.5%

7.7%
11.5%

44.2%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

48% are more likely to vote yes knowing if the measure does 
not pass the City will need to burn through emergency 
reserves

initially vote no

initially said unsure



22

Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 22:     The City has already made $10 million in cuts to save taxpayer money and reduce the deficit. Does knowing this make you more likely to vote yes or more likely to 

vote no on the proposed sales tax measure?

39.8%

26.0%

23.8%

10.5%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

8.6%

40.7%
46.3%

4.3% More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

23.1%

11.5%

19.2%

46.2%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

initially vote no

initially said unsure

40% are more likely to vote yes knowing that the City has 
already made $10 million in cuts to save taxpayer money 
and reduce deficit
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Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 23:     Sales tax is not charged on groceries, prescriptions, or services. Does knowing this make you more likely to vote yes or more likely to vote no on the proposed sales 

tax measure?

42.8%

30.8%

18.3%

8.3%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

16.7%

43.8%

37.7%

1.9%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

28.8%

23.1%
7.7%

40.4%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

initially vote no

initially said unsure

43% are more likely to vote yes knowing that sales tax is not 
charged on groceries, prescriptions, or services
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Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 24:     If the sales tax measure does not pass, the City will need to reduce or eliminate community programs and services like parks and recreation, and bi-annual 

neighborhood clean-ups. Does knowing this make you more likely to vote yes or more likely to vote no on the proposed sales tax measure?

40.5%

26.0%

24.0%

9.5%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

5.6%

43.2%48.8%

2.5%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

36.5%

11.5%
11.5%

40.4%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

initially vote no

initially said unsure

41% are more likely to vote yes knowing if the measure does 
not pass the City will have to reduce or eliminate community 
programs
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Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 25:     If the sales tax measure does not pass, the City may be forced to reduce funding for public safety services, including police, fire, 911, emergency medical response, 

and disaster preparedness. This would increase emergency response times and limit the City’s ability to maintain current service levels. Does knowing this make you more likely to 

vote yes or more likely to vote no on the proposed sales tax measure?

48.3%

19.8%

20.5%

11.5%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

17.3%

37.0%

42.0%

3.7%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

30.8%

11.5%

13.5%

44.2%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

initially vote no

initially said unsure

48% are more likely to vote yes knowing if the measure does 
not pass the City will have to reduce funding for public 
safety services
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Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 26:     If the sales tax measure does not pass, the City may need to reduce funding for local nonprofits, youth programs, senior services, and community grants that provide 

essential support to vulnerable residents. Does knowing this make you more likely to vote yes or more likely to vote no on the proposed sales tax measure?

40.3%

26.8%

23.0%

10.0%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

12.3%

40.7%

43.8%

3.1%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

26.9%

15.4%

15.4%

42.3%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

initially vote no

initially said unsure

40% are more likely to vote yes knowing if the measure does 
not pass the City may need to reduce funding for local 
nonprofits
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Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 27:     Some residents are talking about rising prices for just about everything, including gas, groceries, utility rates, and housing, and say this is the wrong time to increase 

taxes on residents, making the cost of living go up even more. Does knowing this make you more likely to vote yes or more likely to vote no on the proposed sales tax measure? 

12.8%

31.0%

48.3%

8.0%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

25.8%

43.5%

24.2%

6.5% More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

3.8%

19.2%

42.3%

34.6%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

48% are more likely to vote no after hearing it’s the wrong 
time to increase taxes due to rising prices

initially vote yes

initially said unsure
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Now we have some additional information about the potential ballot measure. Please consider each message and indicate whether it makes you more likely to vote yes or more likely 

to vote no on the proposed sales tax increase. If it makes no difference to you, just say so.

Question 28:     Some residents are talking about sales taxes being regressive and hurting low-income residents the most and say a sales tax is the wrong approach to fixing the 

City's budget deficit. Does knowing this make you more likely to vote yes or more likely to vote no on the proposed sales tax measure?

17.3%

33.0%
38.0%

11.8%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

33.3%

36.0%

17.7%

12.9% More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

11.5%

26.9%

21.2%

40.4%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

38% are more likely to vote no after hearing sales taxes are 
regressive and hurt low-income residents the most

initially vote yes

initially said unsure
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Message Effectiveness
Positive messages Percent More Likely 

to Vote Yes

Every dollar from this sales tax would stay in Vacaville and could not be taken by the county or state. 59.3%

This sales tax would include independent oversight, required audits, and annual public reports. 52.0%

Without this sales tax, the City may need to reduce funding for police, fire, 911, and emergency services. 48.3%

If this sales tax does not pass, the City may need to use emergency reserves and make major service cuts. 47.8%

A large share of Vacaville’s sales tax revenue is paid by visitors, not residents. 46.5%

Sales tax is not charged on groceries, prescriptions, or services. 42.8%

Without this sales tax, the City may need to reduce or eliminate programs like parks and neighborhood clean-ups. 40.5%

If the sales tax does not pass, funding for nonprofits, youth programs, and senior services may be reduced. 40.3%

The City has already made $10 million in cuts to reduce the deficit. 39.8%

Negative messages Percent More Likely 

to Vote No

Some residents say rising costs make this the wrong time to raise taxes. 48.3%

Some residents say sales taxes hurt low-income residents the most and are the wrong solution. 38.0%
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Knowing what you know now, if the election were held today, how would you vote on this ballot measure? 

Question 29:     Shall the citizens of Vacaville adopt a measure maintaining the City's financial stability and essential services—including 911 emergency response times; fire and 

ambulance protection; crime prevention; parks and recreation programs and facilities; safe, clean public spaces; supporting local businesses; repairing streets; and other general City 

services—by establishing a one-cent sales tax providing approximately twenty-eight million dollars annually, under local control with citizens oversight and annual audits including 

public reporting, until ended by voters?

Informed vote: The measure retains plurality 
support

46.5%

40.5%

13.0%

49.3%

40.5%

10.3%

Vote yes Vote no Unsure

initial Informed initial initialInformed Informed
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Question 30:     Here are statements made by two Vacaville residents. Please indicate which statement you agree with more. 

Gomez says, “I want Vacaville to invest in our community’s future, and I am OK with paying a little bit more in sales tax to keep our community safe and improve our quality of life.” 

Duran says, “I already pay enough taxes and don’t receive much out of it—the City should spend the money it already gets more responsibly. Fix whatever needs fixing without 

trying to impose new taxes on residents.”

41.5%

47.5%

11.0%

Agree with Gomez Agree with Duran Unsure

48% agree with Duran that they already pay enough 
taxes and don’t receive much out of it
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There is another measure being considered. Please indicate if you would vote yes or vote no on this one.

Question 31:     Shall the City of Vacaville update its Business License Tax to maintain the City's financial stability and essential services—including 911 emergency response times; 

fire and ambulance protection; crime prevention; parks and recreation programs and facilities; safe, clean public spaces; supporting local businesses; repairing streets; and other 

general City services—providing approximately two million eight hundred thousand dollars annually, under local control with citizens oversight and annual audits including public 

reporting, until ended by voters?

36.0%
40.3%

23.8%

Vote yes Vote no Unsure

Initial vote: The BLT has plurality opposition
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Now we have some additional information about the potential business license tax ballot measure. Please consider each message and indicate whether it makes you more likely to 

vote yes or more likely to vote no on the proposed Business License Tax increase. If it makes no difference to you, just say so.

Question 34:     Updating the Business License Tax will allow the City to create and expand programs to support local small businesses in Vacaville. Does knowing this make you 

more likely to vote yes or more likely to vote no on the proposed Business License Tax measure?

37.0%

18.5%

27.3%

17.3%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

13.0%

20.5%

57.8%

8.7% More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

22.1%

16.8%

10.5%

50.5%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

37% are more likely to vote yes knowing that updating the 
Business License Tax will allow the City to create and 
expand programs to support local small businesses

initially vote no

initially said unsure
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Now we have some additional information about the potential business license tax ballot measure. Please consider each message and indicate whether it makes you more likely to 

vote yes or more likely to vote no on the proposed Business License Tax increase. If it makes no difference to you, just say so.

Question 35:     Updating the Business License Tax means the City needs less money from residents to avoid service reductions, cuts to programs, and delays in maintenance. Does 

knowing this make you more likely to vote yes or more likely to vote no on the proposed Business License Tax measure?

31.8%

24.0%

27.5%

16.8%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

5.6%

34.8%

55.9%

3.7%
More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

17.9%

12.6%

12.6%

56.8%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

32% are more likely to vote yes knowing that updating the 
Business License Tax means the City needs less money from 
residents

initially vote no

initially said unsure
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12.5%

16.3%

55.5%

15.8%

More likely to vote yes

Makes no difference to me

More likely to vote no

Unsure

33.3%

29.2%

27.8%

9.7% More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

2.1%
3.2%

48.4%

46.3%

More likely to vote yes

Makes no difference to
me

More likely to vote no

Unsure

initially vote yes

initially said unsure

56% are more likely to vote no after hearing businesses are 
already being hit hard by taxes, fees, and permit costs
Now we have some additional information about the potential business license tax ballot measure. Please consider each message and indicate whether it makes you more likely to 

vote yes or more likely to vote no on the proposed Business License Tax increase. If it makes no difference to you, just say so.

Question 36:     Some residents are talking about local businesses being hit hard by taxes, fees, and permit costs, from the county, state, and federal government. Saying increasing 

the business license tax is one more burden on businesses that are already struggling to keep up. Does knowing this make you more likely to vote yes or more likely to vote no on the 

proposed Business License Tax measure?
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Message Effectiveness

Positive messages Percent More Likely 

to Vote Yes

Updating the Business License Tax will allow the City to create and expand programs to support local small businesses in Vacaville. 37.0%

Updating the Business License Tax means the City needs less money from residents to avoid service reductions, cuts to programs, and delays in 

maintenance.
31.8%

Negative message Percent More Likely 

to Vote No

Some residents are talking about local businesses being hit hard by taxes, fees, and permit costs, from the county, state, and federal government. 

Saying increasing the business license tax is one more burden on businesses that are already struggling to keep up.
55.5%
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Knowing what you know now, if the election were held today, how would you vote on the Business License Tax ballot measure?

Question 37:     Shall the City of Vacaville update its Business License Tax to maintain the City's financial stability and essential services—including 911 emergency response times; 

fire and ambulance protection; crime prevention; parks and recreation programs and facilities; safe, clean public spaces; supporting local businesses; repairing streets; and other 

general City services—providing approximately two million eight hundred thousand dollars annually, under local control with citizens oversight and annual audits including public 

reporting, until ended by voters?

Informed vote: BLT remains plurality opposition

36.0%

40.3%

23.8%

35.0%

46.0%

19.0%

Vote yes Vote no Unsure

initial Informed initial initialInformed Informed
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Question 38:     Here are statements made by two Vacaville residents. Please indicate which statement you agree with more. 

Valladares says, “I think big companies should pay their fair share for street maintenance and City services. If you’re doing business in Vacaville, everyone should chip in fairly to 

help keep the City running—no special treatment.” 

Medina says, “I think the City should keep things simple and leave the rules the way they are. Businesses already deal with enough paperwork and fees—no need to make things 

more complicated.”

45.8%

38.3%

16.0%

Agree with Valladares Agree with Medina Unsure

48% agree with Valladares, big companies should pay 
their fair share
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Demographics
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Respondent demographics by gender, age, ethnicity, home type, 
education, party, years of residency, zip code, and council district

45.8%

54.3%

Male

Female

6.8%

11.8%

16.3%

27.8%

37.5%

18-29

30-39

40-49

50-64

65+

18.5%

70.5%

3.0%

4.5%

3.5%

Latino/Hispanic

White/Caucasian

Black/African American

Asian/Pacific Islander

Other

Gender                                            Age                                          Ethnicity                     Home type                                Education

Party                                        Years of residence                               Zip code                       Council District

51.5%

24.5%

13.5%

3.3%

7.3%

0-2 years

3-5 years

6-10 years

11-19 years

20+ years

42.0%

37.0%

13.8%

7.3%

Democratic

Republican

No Party Preference

Other

70.8%

29.3%

No college

College

33.3%

66.8%

95688

95687

76.3%

12.5%

4.0%

Own

Rent

Other

16.8%

22.0%

11.0%

12.3%

19.3%

18.8%

CCD 1

CCD 2

CCD 3

CCD 4

CCD 5

CCD 6



Questions?

Adam Probolsky, President

O: 415-870-8150 | M: 949-697-6726

E: adam@probolskyresearch.com

Sergio Martinez, Research Analyst

E: sergio@probolskyresearch.com

Opinion Research on
Elections and Public Policy

PROBOLSKY RESEARCH

100 Pine Street, Suite 1250 San Francisco CA 94111

San Francisco

(415) 870-8150

Newport Beach

(949) 855-6400

Washington DC

(202) 559-0270
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